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Natural Initiatives

Media Coverage 
of Dietary  
Supplements 
Improves  
in 2008 

The Natural Products Foundation Media Monitoring Report 
for the first half of 2008 has just been released, and the num-
bers on the whole are very encouraging. The project tracked 
news articles across all English-speaking media, assessing the 
effect the current media climate has on the public perception 
of dietary supplements, vitamins, and herbal supplements. 

The media cover-
age of supplements 
has become in-
creasingly positive 
this year, which is 
very heartening, 
as consumers have 
had over 1.4 bil-
lion opportuni-
ties to view news 
about vitamins and 
supplements in the 
first half of the year 
alone. In particu-
lar, herbal supple-
ments, which in the 
past have tended 
to get little atten-
tion from the press, 

have seen a dramatic increase in positive coverage.
The overall number of news items appearing in the press has 

actually declined slightly so far this year when compared to last 
year, but this is in part due to the large spike in articles that was 
seen in May and June of ’07 as a result of the new Food and 
Drug Administration (FDA) regulations on adverse events. No 
singular news event of this size has occurred within the industry 
so far this year, but the FDA regulations, which were seen as a 
constructive move, have continued to generate positive press 
for the industry.         

While not every piece of news was a positive one, even top-
ics that have generally been less than favorable to the industry 
have begun to sway toward a more moderate stance. Here are 
some of the most commonly reoccurring themes seen in the 
first half of the year:

• �Articles reporting the beneficial aspects of Vitamin D 
were heavily circulated throughout the media, becoming 
one of the most discussed and uniformly positive topics 
for preventive health concerns.

• �Scientific studies suggesting large-scale potential ben-
efits of dietary supplements were widely reported in the 
first half of 2008.

• �Many stories made a point to note that supplements are 
still seen as considerably more natural than pharmaceuti-
cal drugs, having fewer and far less severe side effects, as 
well as being substantially less expensive. 
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Fundraisers Work Hard to  
Finance Important Programs

The fundraising committee is hard at work raising mon-
ey for vital foundation initiatives. As the foundation is a 
non-profit, we solely depend on the kind contributions of 
our supporters so that we may continue on our mission 
to enhance and promote the integrity of natural products 
through quality, science and education.

Our core fundraising group includes: 
	 • Elliott Balbert, Balbert and Associates 
	 • Randy Dennin, Industry Consultant 
	 • Frank Lampe, InnoVision Health Media 
	 • Jim Roza, Reliance Vitamin Company 
	 • Suzanne Shelton, The Shelton Group PR 
	 • Curt Valva, Aubrey Organics 
	 • Pete Zambetti, Capsugel 
	 • Loretta Zapp, Applied Food Sciences 

The committee has begun making calls to colleagues 
summarizing NPF successes, explaining new projects, and 
asking for pledges. “We have many exciting new programs 
underway, and we need our supporters to help make it 
happen,” said Elliott Balbert, board member. 

The Natural Products Foundation is chartered as a not-
for-profit 501 (c) (3) Corporation. Depending on the status 
of the donor (i.e., individual or corporation) all or part of 
contributions to the foundation are tax-deductible. 

Please don’t wait for us to call you! If you are interested 
in supporting the NPF by donating to the cause, please 
contact Deb Knowles, director of development, with your 
pledge today: debknowles@supplementinfo.org or (941) 
349-9044. 

As part of our effort to expand communication among pro-
fessionals in the field, the Natural Products Foundation has begun 
an initiative to link the industry together on the networking 
website Plaxo.com.

The aim of the initiative is to open up the lines of communi-
cation between natural products insiders. This will enable us to 
keep up to date with all the activity, issues, and concerns that 
are critical to our growing industry, as well as allowing group 
members to reach out to one another on an individual basis. 
As we familiarize ourselves with the other professionals from 
our industry, our platform will shore up its many planks into a 
strengthened, united foundation.   

We are pleased to invite all industry professionals to par-
ticipate in the Natural Products Foundation Group, a place to 
share news articles, web links, photos, video, and reviews with 
other like-minded people. It’s a great way to reach out to oth-
ers, and an even better way to stay in touch with those you 

already know, new contacts and old friends. 
To join everyone else in the NPF Plaxo group, just go to  

www.NaturalProductsFoundation.plaxogroups.com and 
get started. Show us what you’re working on, what you’re up 
to, what the future of the supplement industry is going to be! 
If you have any questions, just e-mail the group’s administrator, 
Nathan Smith, at nathan@supplementinfo.org.

Natural Products  
Foundation Launches 
Social Networking Group
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Beyond Sales:  
Overall Economic Impact 
of Supplement Industry 
to be Studied

The Natural Products Foundation has 
initiated an Economic Impact Study that 
will examine the current overall econom-
ic contribution of the dietary supplement 
industry to the United States economy. 

To have an accurate idea of just how 
much the industry contributes to the 
economy, the study will look beyond 
sales revenues, back over the entire 
production process of supplements. In 
order to reach this understanding, the 
study will assess quantitative data for 
the financial impact of all aspects of the 

industry, charting the importance of re-
search, supply, and production monies, 
as well as retail sales.  

Using IMPLAN (Impact Analysis for 
Planning) software and databases, the 
study will assess the overall impact of 
the industry through the direct, indirect, 
and induced financial effects resulting 
from dietary supplements. The study will 
be carried out by Dobson and DaVanzo, 
a Virginia-based economic research firm 
whose previous work has influenced nu-
merous public policy decisions and fre-

quently appears in legislation and regu-
lation. As a team, Dobson and DaVanzo 
have completed many studies about the 
role of nutritional supplements in main-
taining health and reducing health care 
costs, including three Lewin Group stud-
ies for the Dietary Supplement Education 
Alliance (DSEA), an organization which is 
now part of the foundation.

The Economic Impact Study will be 
completed in January 2009. The results of 
the study will be unveiled at the Focus on 
the Future conference in Phoenix, Ariz. 

What if you’d been at the very 
first Super Bowl? 

The very first Indianapolis 500? 

The very first board meeting 
of Microsoft?  
 
Well, this is your chance to 
be at the very first dinner of a 
non-profit organization whose 
only mission is to improve YOUR 
industry! You can help and enjoy 
yourself all at the same time.  
It’s the very first one and you 
can be there!  
 

The Natural Products Foundation is a 501(c)(3) 
tax-exempt charitable foundation.  Contributions 
received from individuals, foundations, corporations 
and partnerships are tax-deductible to the extent 
the law allows.

Please join us for 
The Natural Products Foundation 

Inaugural 
Fundraising Dinner at SupplySide West  

7:00 p.m. 
Thursday, October 23 

Wolfgang Puck’s 
Postrino Restaurant
at the Venetian Resort

sponsored by

Don’t miss this opportunity to network with a small “A-list”  
of industry insiders at this exclusive dinner party.

Tickets are just $250 per person and attendance is limited to just 100.

This is THE place to be at SupplySide West.  
Don’t miss it!

Call Deb Knowles at 941-349-9044 now,  
or email debknowles@supplementinfo.org
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Board oF Directors
Executive Committee

Chairman: Randy Dennin 
Industry Consultant

President: David Seckman
Natural Products Association 

Vice President: Frank Lampe
InnoVision Health Media

Secretary: Suzanne Shelton
The Shelton Group PR

Directors

Elliott Balbert
Balbert & Associates

Jon Benninger
Virgo Publishing

Steve Brown
Nexgen Pharma

Fred Linder
New Hope Natural Media/Penton

Jim Roza
Reliance Vitamin

David Taylor
Nature’s Harvest Market & Deli

Curt Valva
Aubrey Organics

Peter Zambetti
Capsugel 

Loretta Zapp
Applied Food Sciences, LLC

Staff

Tracy Taylor, Executive Director

Deb Knowles, Director of Development

Natural Products Foundation
1773 T St. NW
Washington, DC  20009
(202) 204-4723
(202) 223-0250 - Fax
www.NaturalProductsFoundation.org

Foundation Website Now 
Features Industry Page

As you may have heard, the 
Dietary Supplement Education 
Alliance (DSEA) has merged into 
the Natural Products Foundation 
(NPF). We are moving ahead 
together as a strong, unified 
group meeting the mission: To 
enhance and promote the integ-
rity of natural products through 
quality, science and education. 

To better serve the indus-
try, we have moved the DSEA’s 
industry blog and news from 
www.supplementinfo.org  to 
the NPF’s website, www.Natu-
ralProductsFoundation.org. 

We are developing this as the page 
where you, as members of the indus-
try, can find news, videos, and other 
important information. This also will be 
the place for you to communicate with 
other industry members through blogs 
and forums. 

Furthermore, we’re expanding our 
blogging presence online by featur-
ing guest writers—industry friends and  
Internet favorites of ours—experts in 
their fields. We see this as a chance to 

reach out to the community, expand the 
subject matter discussed, and to consider 
the many sides of any given discussion. 

We have already had the pleasure of 
hosting columns by several industry ex-
perts, and there are future posts forth-
coming by many new faces. Please let us 
know if you are interested in writing a 
guest column. 

Thanks so much for everyone’s in-
volvement, and we look forward to new 
faces and columns soon to be appearing 
at www.NaturalProductsFoundation.org.  
See you there!

Pledge Form
I would like to help promote the integrity of natural products through quality, science and edu-
cation as a contributor to the Natural Products Foundation.

My gift is for the total amount of $_______________________________________________________

Individual and/or corporate name as you wish it to be recognized in foundation materials: 
 
__________________________________________________________________________________________

 Paid in full by check payable to the Natural Products Foundation
 Please charge my credit card for the full amount of my gift.    Visa   MC   AmEx

Card Number___________________________________________________ Exp. Date _____________

Signature_____________________________________________________________________________

Name on Card: _______________________________________________________________________

Address ______________________________________________________________________________
(where billing statement is sent)

City _ _____________________________________________ State _________ Zip__________________

Phone _ ___________________________ E-mail_____________________________________________

This gift is for (please check one box below)
 General Operations 	  Quality Assurance Testing Program
 DSIB Education Program (formerly DSEA)	  Sponsorship for Fundraising Dinner

If not designated, gifts will be placed in the operations fund for needs throughout the foundation.

Mail contributions to: Natural Products Foundation, 1773 T St. NW, Washington, DC  20009	
The Natural Products Foundation is a registered 501(c)(3) non-profit organization. Tax ID # 61-1471460
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Supplement Study Says 
Sales Stable to Strong

The TABS Group has released their most recent quarterly results tracking vitamin, 
mineral, and supplement usage and has allowed the Natural Products Foundation to 
share in dissemination of results. TABS Group, a marketing research and consulting 
company based in Shelton, Conn., is led by Kurt Jetta, Ph.D.

According to Jetta, the most surprising finding this quarter was the elevated sales 
for fish oil. The study found that 21 percent of all adults age 18-75 have purchased 
fish oil in the past six months, a rather dramatic increase, putting the supplement’s 
sales on level with sales of letter vitamins (also at 21 percent). Such precipitous growth 
shows that this relatively new type of supplement has gained mainstream status.  

Of the several other interesting trends noted in the study, here are the principal findings:
• �Two-thirds of the public have purchased something from the vitamin, mineral, 

or supplement categories over the last six months, a relatively stable figure over 
the last several studies. 

• �Multivitamins continue to have the highest purchasing strength, with over half 
of all respondents reporting 
to have bought multivita-
mins in the last six months.

• �Despite its reputation as 
a supplement to support 
women’s susceptibility to 
osteoporosis, one-third of 
the purchasers of calcium 
are men.

The TABS Group Study is con-
ducted quarterly, and examines 
consumer behavior over the six 
months previous to the study. 
Next quarter the TABS report 
will shift focus to the purchas-
ing habits for all organic and 
natural products.

• �It was widely reported that taking 
select supplements in collabora-
tion with a physician’s advice was 
an important part of maintaining 
a healthy lifestyle. Articles deal-
ing with preventative measures 
involving a combination of tra-
ditional and alternative practices 
were increasingly popular as the 
year progressed. 

• �Concern over the effectiveness of 
dietary supplements came to the 
forefront as the largest theme seen 
in the first six months of 2008. Sto-
ries suggested that some products 
either have no effect, or that they 
are being promoted by unsup-
portable claims, and a number of 
articles surfaced at the beginning 
of the year encouraging consum-
ers to seek vitamins and nutrients 
in food rather than supplements 
after several studies were released 
stating that this was a more effi-
cient practice.

• �The general safety of supple-
ments was another common 
concern. Much of the attention 
in these news items focused on 
poor quality control exercised 
over ingredients imported from 
Chinese manufacturers. After the 
FDA identified and announced 
that several foreign supplies were 
contaminated, stories in this vein 
spread throughout the media. 

“Understanding the media’s general 
attitude about vitamins and supplements 
is essential to our mission here,” said  
Tracy Taylor, executive director of the 
Natural Products Foundation. “Know-
ing how the industry is being portrayed 
to the general public lets us address the 
specific issues raised in the media. It 
clearly shows where and when our mes-
sage is being distorted.  Judging by the 
results so far this year, I’d say we’re on 
the right track.”  

As the NPF Media Monitoring pro-
gresses, the focus of the project is ex-
panding to track data for all natural 
products, not just supplements, broad-
ening our understanding of public per-
ception and allowing us to sharpen our 
message in response. 

Continued from page 1

Media Coverage of 
Dietary Supplements 
Improves in 2008 

Type of Supplements Purchased in the Past Six Months
(Comparison of answers given over three-month period)
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We’d Like to Thank the Following Companies for 
Their Support 

The Natural Products Foundation’s mission is 
to enhance and promote the integrity of natural 
products through quality, science and education.

$25,000 and up
Capsugel
Kyowa Hakko USA

NBTY
NOW Foods

Virgo Publishing
The Vitamin Shoppe

$10,000-$24,999            
DSM
Enzymatic Therapy
GNC

Herbalife
Jarrow Formulas
Natural Factors Nutritional

New Hope (Penton)
Ocean Nutrition
Swanson Health Products

$5,000-$9,999
Aubrey Organics
BI Nutraceuticals
Randy & Denise Dennin 
Dr. Bronner’s Magic Soaps

FCC Products
Frutarom USA
Interhealth Nutraceuticals
Lonza

LycoRed Corp.
National Enzyme Company
Natrol
Nexgen Pharmaceuticals

Pharmline
Pilex Corp
Tishcon Company
Vitamin Retailer Magazine

$1,000-$4,999
Alacer
Alive & Well TV
Aloe Corp.
AM Todd Botanical
Arise & Shine
Barrington Nutritionals
Beehive Botanicals
Bergstrom Nutrition
Chrysantis
CNCA
Danny Wells & Assoc.
Embria Health
Garden of Life

Golden Flower  
Chinese Herbs

Gradient
HerballyYours
Indena
Klamath Valley Botanicals
Millennum Health  

Supplements
Nature’s Best
Nature’s Value
Natural Marketing Institute
Nutraceutix
Pacific Nutritionals
Phytolabs

PL Thomas
Pure Source, Inc.
Rainbow Acres
Renaissance Herbs
Retail Insights
Robinson Pharmaceutical
Shaklee
Smart Nutrients
Standard Process
Stauber Performance 

Ingredients
Technical Sourcing Int. 

(TSI)
Threshold (Source Naturals)

Triarco Industries
Unigen
Valentine
Vitamer Labs
Weider
Whole Foods Magazine
XanGo
ZMC Kougen, USA

To become a donor, call (941) 349-9044 or go to www.NaturalProductsFoundation.org
The Natural Products Foundation is a registered 501(c)(3) non-profit organization. Tax ID # 61-1471460
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